
NEW ZEALAND POST GROUP – RESULTS FOR ANNOUNCEMENT UNDER THE SOE 
DISCLOSURE RULES 

NEW ZEALAND POST GROUP 

Results for announcement under the SOE Disclosure Rules 

Reporting Period 6 months to 31 December 2019 

Previous Reporting Period 6 months to 31 December 2018 

Amount $ (millions) Percentage change since 31 
December 2018 

Revenue from ordinary activities $ 491 +4.2%

Profit (loss) from ordinary 

activities after tax 

$ 31 +342.8%

Net profit (loss) $ 31 +342.8%

Dividend 

Dividend for the period It is not proposed to pay any 
dividends for the period 
ended 31 December 2019. 

Not applicable 

Interim dividend payment date Not applicable 



 
 
Comments: 
 

 
NZ Post exists to deliver what people care about.  
 
In the past six months for people across the country, that has 
meant every few seconds a parcel has come their way and an 
average of around 6 million letters each week arrived in letter 
boxes courtesy of our couriers and delivery agents.  
 
Business and organisations use and rely on our products, 
services and networks to help them grow. As our biggest 
retailers develop their ecommerce and online shopping 
options, we are right beside them providing solutions to 
get online purchases to people where and when they 
want them.   
 
While businesses and consumers continue to send fewer and 
fewer letters, many Kiwis and organisations still rely on our 
letter network to connect with important communications and 
we value that.  
 
Best partner for online shopping  

 
In the first six months of the financial year we proudly built on 
our reputation and performance as New Zealand’s leading 
delivery company. We delivered record numbers of parcels to 
people around New Zealand, and we worked to make it as easy 
as possible for them to know where and when their parcel 
would arrive.  
 
In the first six months of the year we saw:  

• 34 million parcels delivered  
• International hubs providing commercial and freight 
operations in NZ, Australia and Singapore  
• Domestic and international parcel revenue growth  
 

This doesn’t happen by magic.  We partner with customers, we 
respond to their needs with products and services, we 
plan, have the right people to deliver and the right transport 
and processing. This is informed by our expertise in eCommerce, 
international markets and trends and digital solutions.  
 



 
The second NZ Post eCommerce report was released during this 
period providing insights for organisations and businesses to 
help their ecommerce strategies. We use this expertise to 
develop products and services and to help customers grow.  
 
International shopping days such as Singles Day, Black Friday 
and Cyber Monday and Christmas giving are firmly entrenched 
in the New Zealand consumer and retail calendar as growth 
opportunities. They are opportunities for us and  
we underpinned the customer experience during this busy time 
with:  

• 558 more people on deck  
• 253 extra vehicles  
• 3.3 million parcel notifications   
• 97% on time courier delivery performance   
 

We are firmly focussed on the future and how we support 
retailers and organisations keep growing – which also means NZ 
Post grows. Investing in our parcels capability and 
capacity needs to be a key part of this. Planning and preparing 
for this investment in our network has been a priority during this 
period.  
 
Sustainable mail service  
 
Mail is an important part of our world, and it is valued by many 
New Zealanders and organisations. It is still a means of 
communicating particularly where digital solutions haven’t 
been developed yet – local body elections were a significant 
example of this in the last six months.  
 
We continue to work through how to maintain a mail service, 
that is valued and people care about and is seen by many as an 
essential service, with the fact the cost of it will outstrip the 
money we make from it. We have made significant changes to 
letter prices and have worked hard to win back big sending 
customers.  
 
Other highlights for the first six months of the year:  

• Carbon emissions down 4%  
• Reduced our total recordable injuries by 22% to 137   
 

The financials  



 
 
Our numbers for the first half of the year reflect the growth we 
are seeing in the parcels business. Net Profit after tax is $31 
million for the six months to 31 December 2019. This compares 
with $7million for the same time the previous year.  
 
Letters revenue continues to fall – by $5 million in this period on 
the back of 23.1 million fewer letters delivered (an 11% drop) – 
even with a boost from the additional letter volumes as a result 
of the Local Government Elections.  
 
Underlying expenditure was flat reflecting tighter cost control 
across the organisation, but total expenditure reduced due to 
the impact of the new lease accounting standard and its 
treatment of lease costs.  
  
As we look ahead, we continue to juggle the opportunity of a 
growing parcels business and planning for further growth, with 
the challenge of fewer and fewer letters being sent and 
delivered, and the declining revenue from this service and the 
cost of running it.   
 
The Board is also mindful that the second half of the financial 
year is typically softer, and this year comes against a backdrop 
of uncertain global trading conditions.  
 
Outlook 
 
NZ Post will continue to capture growth in the parcel market, 
while containing costs (especially in the mail network and 
support areas) and will monitor and respond to any change in 
economic conditions. 
 
Financial Performance 
 
The NZ Post Group’s after-tax profit for the six months to 
December 2019 was $31m, compared with $7m for the same 
period last year. 
 
Kiwi Group Holdings (KGH) contributed $19m to the result 
compared to $13m for the prior period (after warranty 
settlement costs of $15m). The remainder of the Group made a 



 
net profit of $12m, compared to a loss of $6m in the same 
period last year. 
 
NZ Post revenue of $491m for the six months ended 31 
December 2019 was up $20m on the same period last year. The 
increase is due to growth in the parcel business (increases in 
volume and pricing), offsetting the decline in letter volumes. 
Expenditure (excluding interest/ depreciation and amortisation 
and tax) was down by $21m (to $433m), noting that underlying 
costs were flat and most of this reduction in expenditure was 
driven by the introduction of IFRS16. IFRS16 is the new 
accounting standard on lease accounting and has the effect of 
re-classifying many lease payments that were previously 
included in expenditure into depreciation and interest expense, 
which show separately on the P&L. 
 

 
 
 

Michael Boersen 

Chief Financial Officer 

New Zealand Post 

michael.boersen@nzpost.co.nz 

Please visit https://www.nzpost.co.nz/about-us/investor-centre for our financial 

information. 

For more About New Zealand Post please visit https://www.nzpost.co.nz/about-us.  
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